
Audit found  areas for improvement

 Loom videos breaking down my audit

Went through google reviews and created a What customers say 
about ental Wellness  key strengths to highlight)

Create example copy from my feedback & customer words/pains/needs/
etc

Create a webpage with design and copy examples from my suggestions  
a loom video explaining.

I feel like this dental clinic is vastly underexplaining 
thier benefits/perks from a copywriting standpoint.

This may be too long 
and somewhat 
generic, but this 
bottom portion is a 
great & distinctive 
form of feedback

Interesting. Possible 
differentiation along 
w/ nervous guests.

The staff photo feels 
very friendly and 
approachable. Perfect, 
wouldnt change this.

Lets get into specifics.

I would add the google 
maps logo for a 
credibility boost. Small 
spacing issue here

You hide what makes 
you different here in a 
lot of wording that can 
apply to any dentist.

Okay yes, but why? 
Let’s add specifics 
(will link examples)

Mention years of 
experience

Make this a secondary 
CTA

Make this a self 
moving slideshow

Go into detail. You 
offer hygiene 
packages? Highlight 
that and/or break it 
down.

Break down the 
payment options here 
as possible. Make this 
a Secondary CTA

Try switching the staff 
member and the copy 
so the content follows 
a more natural eye 
pattern.

Alternative copy: Find 
out why we’re the best 
rated dentist in Mill Hill

Reconsider the layout. 
The CTA is easy to 
miss on first glance.

Seems to be missing 
insurances you 
accept. I also have 
some copywriting 
suggestions on this 
title here.

What patients regularly mention:

This is the . Patients repeatedly describe arriving 
nervous, anxious or terrified and being put at ease
Their reassurance comes from

 xplaining every ste
 Checking that the patient is oka
 Moving patientl
 Allowing break
 Offering physical comfor
 Creating a calm atmospher
 Talking naturally during treatment

This line from Cristina captures the practice beautifully
I always felt welcomed and cared for as an individual, not ust as a patient.

That is stronger than the current Personalised Oral Care language because it 
shows what personalisation actually feels like
The reviews mention dentists remembering previous appointments, receptionists 
taking time to help, staff offering coffee and patients feeling genuinely listened to.

Painless, gentle, comfortable and effortless appear repeatedly. Patients are not 
simply saying the dentists are technically skilled. They are describing the 

 of expecting something frightening and discovering it was much easier than 
anticipated
One patient described an extraction as
Almost magical how smoothly and painlessly it went.

The reviews do not only praise the dentists. Receptionists, 
managers, nurses and hygienists are mentioned by name 
repeatedly.

Patients repeatedly value
 Seeing pictures of the proble
 nderstanding their option
 Receiving clear advic
 Being kept informed during treatmen

 ot feeling rushed into a decisio
This supports positioning the practice as honest, thorough and 
transparent.

Several patients mention
 Same day emergency appointment
 Fast replies through the websit
 Being contacted shortly after bookin
 Staff finding convenient appointment slot
 Receiving care even when they were not registered

Patients describe the practice as
 Beautifu
 Moder
 Spotles
 Hygieni
 Welcomin
 Cal
 Well presented

What is this doing at 
the bottom? I would 
also recommend 
pulling unique and 
powerful quotes to 
highlight.


