
The hero message is 
warm, but it does not 
clearly say that immediate 
help is available. A user in 
crisis may not realize they 
can talk to a counselor 
right away.

Copy & Messaging



Anything related to 

communication, clarity, 

value proposition, or 

emotional messaging.

CTA & Conversion 

Paths



How clearly users are 
guided toward taking 
action.

Content Hierarchy & 
Page Flow



The order content appears 
and whether it supports 
the user journey.

Navigation & Usability



How easy it is to find 
information and move 
through the page.

No visible CTA


There is no clear “Get 

Help” or “Talk to a 

Counselor” button above 

the fold.

Secondary content 
interrupts the momentum 
toward crisis support. 
Lead with crisis support 
first. Move reports and 
education content lower 
on the page.

This section clearly 
explains who Trevor 
Project is and what 
support they provide, but 
it appears later in the 
page.


Volunteer story feels less 
relevant. The testimonial 
comes from a volunteer 
rather than someone who 
received support. Users 
seeking help may connect 
more strongly with stories 
from people who have 
used Trevor's services.


Users are presented with 
multiple topics and 
resource paths at the 
same time. When users 
need support, too many 
choices can slow 
decision-making.


Excess white space. Large 
gaps make the section feel 
disconnected and harder 
to scan.


Color contrast issue.

White text on the orange 
background may be harder 
to read. Low contrast can 
reduce readability, 
especially for users who 
are distressed or on 
mobile.

Testimonial appears too 
late. Trust-building 
content appears lower in 
the page after users have 
already made several 
decisions. 


No CTA.

Users who are ready to act 
may not know where to go 
next.


The page introduces 
resources multiple times in 
different formats. 
Repeated navigation can 
make the experience feel 
less focused.



